
Shanghai RAAS 002252 Responsible Marketing Policy (for Trial Implementation)

1

Shanghai RAAS Blood Products Co., Ltd.

Responsible Marketing Policy

(for Trial Implementation)

1 Purpose

1.1 With a view to further regulating the marketing behaviors of Shanghai RAAS

Blood Products Co., Ltd. (hereinafter referred to as "Shanghai RAAS") and its

subsidiaries (hereinafter referred to as "Subsidiaries") ("Shanghai RAAS" and

"Subsidiaries" collectively referred to as "Group" or "Shanghai RAAS and Its

Subsidiaries"), complying with the relevant laws and regulations as well as the social

ethical norms, preventing the compliance risks, enhancing the overall compliance

management level of the Group, ensuring the sustainable operation and development

of the Group, and fully reflecting the social responsibility and value of the Group, this

System is hereby formulated.

2. Scope of Application

2.1 This System is applicable to all employees of the Group, including full-time

employees, interns, and outsourced personnel. In addition, the Group encourages all

of its business partners to comply with this System.

3. Responsibilities

3.1 Legal Compliance Department of the Group

3.1.1 Responsible for formulating, issuing, and mending this System.

3.1.2 Responsible for regularly or irregularly adjusting and improving this

System in light of the changes in laws and regulations, the development of the

industry, and the actual business management of the Company.

3.2 Others

3.2.1 Other departments and Subsidiaries of Shanghai RAAS shall, in strict



Shanghai RAAS 002252 Responsible Marketing Policy (for Trial Implementation)

2

compliance with the provisions of this System, implement responsible marketing

principles, norms, and requirements.

4. Complying with Laws and Regulations, Group's Systems, and Industrial

Standards

All marketing activities carried out by the Group (including online and offline

publicity and promotion activities) shall strictly comply with the relevant national

laws and regulations, including but not limited to the Drug Administration Law of the

People's Republic of China, the Anti Unfair Competition Law of the People's Republic

of China, the Personal Information Protection Law of the People's Republic of China,

the Advertising Law of the People's Republic of China, and the Interim Measures for
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outsourced personnel) every year, so as to ensure that all employees are timely

informed of the national laws, regulations, and normative requirements as well as the

consequences of

r

mailto:Fanwubijubao@raas-corp.com
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10. Miscellaneous

10.1 The latest version of this System is publicly available on the official website

(https://www.raas-corp.com) of the Group.

10.2 All matters not covered by this System shall be dealt with in accordance

with the relevant laws, regulations, and normative documents, as well as other

systems of the Group.

10.3 This System shall come into effect as of the date on which it is approved by

the Audit Committee of the Board of Directors of Shanghai RAAS, and shall be

interpreted by the Audit Committee of the Board of Directors of Shanghai RAAS.

Shanghai RAAS Blood Products Co., Ltd.

April 2025
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